N

2.1 Rural Business Survey 0‘0

- Infographic 3
SRUC

Gender Profiles of Business

Rural Businesses in the North East & South of Scotland: 2017

23% of owners/directors/partners
interviewed were female
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Female business leaders had, on
average, higher educational attainment

Education Level

Prefer not to say

School

Trade/technical/vocational
training
HNC/HND

Undergraduate degree

Postgraduate degree

© Female @ Male

Operating Environment

-~ o
23%
@ Poor
6% Average
Good
7% @ Very Good
Female Male

Female business leaders were more
positive about their current

operating environment

On average, female run businesses
had lower turnovers

22% 20%

Business Turnover

14% ® Under £25,000

@ £25,000 - £50,000
£50,000 - £100,000
£100,000 - £200,000

@ £200,000 - £500,000

® £500,000 plus

16%

Female Male

Business Age

less than 5
5-9
10-24

25-50

50 plus

® Female o Male
Female run businesses had, on
average, not been running for as
long as those run by men

17% female business leaders thought
they would be retired by 2022,
compared to only 12% of male leaders

5 Year Outlook

| don't know
Retired

Worse off
Much the same

Improved

® Female @ Male

5 Year Investment Plans

None 53%
Land/Buildings
Machinery
Equipment

Staff

® Female @ Male
Female run businesses said they

were less likely to invest in their
business over the next 5 years
compared to male run businesses




Links to Land-based Sector

32% of female run 47% of male run
i businesses had links to businesses had links to U
(and-based sector

(and-based sector
Nature O'Fthe Re‘ationShlp e Female o Male
Farming e Forestry o

Indirect Indirect 43%
relationship relationship
Purchase Purchase
51%
Supply Supply 33%
Estates i A higher proportion of female run
businesses with links to the land-
Indirect . .
relationship based sectors were involved in
Purchase downstream sectors buying goods
& services from the land-based
Supply sector than male run businesses
Under 30
There were similar age 30 - 39 years

structures in both female - yeas
business leaders and 50 - 59 years
male business leaders 60 - 69 years

70+ years

® Male o Female
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23% 23% 26% 27%
Positive Negative Positive @ Negative
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Neutral

Neutral

Female business leaders were less certain
of the impacts of Brexit

Imports Business Regulations

12%

| don't know | don't know

Challenge 61% Challenge

Opportunity Opportunity

o Female o Male

Both Both

Male business leaders had greater Brexit Exports

optimism - a larger proportion thought
Brexit would bring business opportunities

| don't know
(or at least both’ some challenges & some Challenge
opportunities).  Opportunity

Both

Access to Private Finance Access to Public Finance

| don't know | don't know

Challenge Challenge

Opportunity Opportunity

Both Both
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_ LEADING IDEAS
Full report from: www.sruc.ac.uk/ruralbusinesssurvey FOR BETTER LIVES




